Ornap ranysi Out-of-Home

OHoBNeHUW NporHo3 Ha 2026 pik

IHOyCTpianbHUM KOMITET 30BHILLHbOI peknamu (IK3P)




[dyHaMika BCboro MeajapuHKy
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OdyHaMika rasty3si 30BHILLUHbOI peKnaMu

OunHamika Out-of-Home, MnH rpH
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D>xepeno: IK3P, BPK (https://vrk.org.ua/images/Updated_forecasts_UA_advertising_market_2026.pdf)
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IHdNAauia no popmartax
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Poanoain nnowuH no Mictam ta Popmaram

YacTku peknaMHUX NoBepXxoHb no Mictam YacTkun peknaMHux npossis no dopmartam
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[Ooxkepeno: Fotomonitor (16 MicT: Kuis, Ogeca, J1bBiB, [AHiNpo, BiHHWUA, X)Kutomup, IBaHo-®PpaHkiBcbk, KponMBHULbKWI,
Nyubk, PiBHe, Cymu, TepHoninb, YepHiBui, YepHirie, Yepkacu, XMenbHULbKWNIA)




Ton 15 Kateropiu B outdoor
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Ton 20 bpeHajs B outdoor 2024-2025
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[Ooxkepeno: Fotomonitor (16 MicT: Kuis, Ogeca, J1bBiB, [AHiNpo, BiHHWUA, X)Kutomup, IBaHo-®PpaHkiBcbk, KponMBHULbKWI,
Nyubk, PiBHe, Cymun, TepHoninb, YepHiBui, YepHirie, Yepkacu, XMenbHULbKUIA)




Ton 20 bpeHais B outdoor 1112026
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DOoxepeno: Fotomonitor (15 micT: Kuis, Ogeca, J1bBiB, [AHiNpo, BiHHWUA, X)Kutomup, IBaHo-®PpaHkiBcbk, KponMBHULbKWIA,
Nyubk, PiBHe, Cymun, TepHoninb, YepHiBui, YepHirie, XMenbHULbKM)
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CepenHsa 3anHATICTb CTaTUYHOro iHBeHTapo 2026

HariBuLa 3alHATICTb
CTaTMYHOro iHBEHTapto
30BHILLHbOI peknaMm
crnocTepiraeTbca nepeBaxxHo B
3axigHux obnacTax, ge nonut
niaTPMMYOTb penokauis
6i3Hecy, BHYTpiLLHSA Mirpauis
HaceneHHsa Ta HWKYi 6e3neKkoBi
pPU3NKN

5

Oneca
68%
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LaHi: Fotomonitor, Prime Group, aHani3 oxonate ctTaTu4HUIM iHBeHTap (LunT/npmuama 6x3, ckpon/6exknant 3.14x2.3, ciTi-
dopmar 1.2x1.8). HaBeaeHo ouiHOYHI cepeAHbOPIYHI AaHi CTaHOM Ha ceprieHb 2026 poky. 3alHATICTb Y Pi3HMX onepaTopis
MoXKe BifgpidHATUCA. Ha noka3HWKM 3aMHATOCTI BNIMBAatOTb, 30KpeMa, colianbHi/BiiCbKOBi po3MilLeHHs Ta 6e3nekoBa
cutyauia. Y npudpoHTOBUX perioHax 404aTKOBMM GakTopoM € o6MexxeHa AOCTYMHICTb iHBEHTapto



3anHATICTb CTaTUYHOrO iIHBEHTapPIO: AeTani3aLlif no MictaM i Micauam
I I ey e ey ey e e ey

[riinpo 20% 45% 49% 84% 56% 38% 42% 43% 43% 43% 44% 52%
Kviis 45% 49% 56% 50% 65% 56% 50% 59% 65% 56% 60% 74%
\Y nepio'qm BMCOKOrOo nonuty Nbsis 60% 69% 84% 83% 92% 83% 73% 74% 89% 80% 78% 76%
3aMHATICTb IHBEHTAPIO B MiCTax Oneca 47% 58% 61% 62% 78% 71% 70% 79% 75% 73% 61% 83%
Xapkie 53% 68% 75% 65% 73% 79% 64% 87% 78% 65% 73% 52%

CYTTEBO 3pPOCTAaE, 3BY>KYHOUM _
} , BitHmLA 64% 77% 84% 73% 82% 84% 80% 80% 77% 81% 79% 100%
BUOGIp AKICHMX NIOLLMH. Xutomup 56% 67% 61% 70% 82% 75% 75% 76% 72% 82% 84% 93%
3anopixon 64% 70% 78% 86% 96% 79% 72% 78% 73% 75% 75% 100%
3 a m HATIiCTb CYTTEBO IBaHO-®paHKiBCbK 86% 91% 93% 96% 96% 95% 93% 91% 93% 98% 95% 98%
BAPIOETHCA 3aNEXHO Bif MiCTa Kpormshuuskuii  63% 75% 76% 86% 90% 82% 80% 84% 76% 81% 82% 100%
. Tyt 80% 86% 84% 93% 100%  88% 89% 93% 98% 94% 93% 100%
Tanepioay, a B OKpeMux Mukonais 51% 66% 65% 84% 72% 72% 67% 58% 82% 84% 95% 100%
perioHax carae 90-100% Nonasa 82%  92%  83%  91%  98%  86%  91%  86%  75%  98%  92%  100%
PigHe 65% 78% 72% 86% 77% 87% 85% 91% 75% 89% 80% 96%
Cymn 40% 45% 49% 53% 74% 58% 53% 53% 60% 62% 62% 91%
Teponins 58% 69% 58% 68% 86% 85% 72% 72% 77% 81% 81% 85%
Vskropos 83% 86% 92% 98% 98% 95% 95% 95% 95% 100% 96% 100%
Xepco 52% 58% 65% 85% 90% 75% 70% 67% 67% 64% 89% 76%
XMenbHALLbKMT 53% 69% 65% 72% 78% 74% 75% 75% 77% 74% 73% 81%
Yepkacy 56% 60% 62% 73% 73% 74% 76% 79% 79% 72% 82% 84%
YepHiswi 73% 79% 73% 76% 84% 86% 82% 80% 75% 84% 76% 86%
Yepiris 40% 45% 44% 56% 59% 57% 59% 62% 65% 57% 61% 62%

[ani: Fotomonitor, Prime Group, aHani3 oxonne cTaTU4YHUM iHBeHTap (WwmTt/npmnama 6x3, ckpon/6exknant 3.14x2.3, ciTi-
dopmar 1.2x1.8). B3HaueHHs 3a BepeceHb-rpyaeHb — MPOrHO3Hi, CTaHOM Ha cepneHb 2026 poky. HaBeaeHO OUIiHOYHI AaHi.
3arHATICTb Y pi3HMX ONepaTopiB MOXe BiAPI3HATUCA. Ha NOKa3HWKKN 3aMHATOCTI BNMBAatOTb, 30KPEMa, CoLianbHi/BiINCbKOBI

po3MiLLeHHsA Ta 6e3nekoBa cuTyauia. Y npudpoHTOBMX perioHax 404aTKOBUM GpakTopoM € obMexxeHa AOCTYMNHICTb 1 vq
iHBEHTapto
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BucHOBKM

* [lonpw Hag3BMYaMHO ckNagHi yMOBU, 30BHILLHA peknama 36epirae TpeHA 40
3pOCTaHHA Ta 3a/11LLAETbCA BaXKNIMBOK YacTMHO Meaiacnnity. MporHo3 3apocTaHHA
6rooketiB OOH y 2026: +16%. YacTtka OOH y BcboMy MepiapuHKy cknapae 18%

* DOOH (uactka B 610g>keTax BXKe paKkTnuHO gocarna 20%) spoctae LWuBuaLLe 3a
KnacuuHi popmatun, ogHaK OCHOBHUIM 06cAr Broa>KeTiB 30CepPea>KeHNIN Y KIaCUYHOMY
outdoor (63%)

* KoHuenuii po3BNTKY MiCT NpoAOBXXYIOTb TpaHCPOpMyBaTH cTaHAapTHUM outdoor:
B pA4i MiCT TpMBa€e CKOPOYeHHA BeNMKOro popmaTty 6x3 3 NepexonoM Ha cepeaHin
CKpOnbHUM dopMart Ta umdpoBi naHesi. BogHouac yacTka 6x3 Bce L,e CTaHOBUTDb
6/1M3bKO NONOBUHM Bif, 3arasnbHoOi KiIbKOCTi BCiX By IMYHUX PEK/TAMOHOCITB

* Y nepioan BUCOKOro NONMUTY 3aMHATICTb IHBEHTAPHO B MiCTax CYTTEBO 3pOCTaE,
3BY>KYHOUM BUBIp AKICHUX NNOLWMH. [1naHyBaHHA KaMnaHii Hanepea A03BONAE
BpaxyBaTu OKanbHUIM NonuT i 36epertu WwupLimnim Bubip okauii. A 3aByacHe
6poHIOBaHHA 0,03BO/IA€ 3a6e3neUnTu NpPiopuTEeTHI NIOLWMHK Ta Heob6XigHe
NnoKpuUTTA

* MoOHITOpUHT i pocniay)KeHHA NPOoAO0BXXYHTb PO3BMBATUCH, MiSBULLYHOYM NPO30PICTb,
BMMIipIOBaHICTb Ta ePEKTMBHICTb NaHyBaHHA | PO3MilLLLeHHA




HNakyemo 3a yBary!
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